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Fred Durst Sues Over Stolen Sex Video

Rockex Says SEEeESEISEm . | iict van 50 notoire internetoverlastgevers

MRRCH 4--0One week after a sex ,__ Overlastgevers, ook wij van het internet zijn ze helemaal zat. De
circulating on the Internet-
filed & £80 million 1=
footage W\— ¢ |
foEmer™— ¢ Al

.
-"--—

hinder van de groeiende groep online etters komt ons de neus

a\ = r | en oren uit. Daarom hebben wij besloten de zoveel irrtantste,

hinderlijkste en hardnekkigste overlastgevers met man en paard
te noemen om ze te namen en shamen. Jaja, internet als digitale
schandpaal. Wat ze in Amsterdam-Zuidoost kunnen, kan ook

online. Knoop de namen van onderstaande internetkloodizakjes
dus goed in uw oren. Deze querulanten maken het samenleven in de publieks
weblogruimte stelselmatie onmoeelijk. Door middel van deze onsympathieke doch
doortastende actie hopen wij de internetpolitie een wapen te geven in de strijd
tegen het welig ierende gejammer van genoemde prutsertjes. Houd ze goed in de
gaten deze most wanted. Ul bent tenslotte de ogen en oren van onze mooie
multimediale maatschappij.

1. Francisco van Jaole

Behoeft eigenlijk geen introductie. Extreem linkse online psychopaat uit Rotterdam
met antidepressivaverslaving. Denkt dat @ijn door Yara-leden betaalde weblogje het
nieuwe Huffington Post is (hahaha, die Francisco). Bezwangerde Yera Keur en mocht
kindje houden. Was vroeger op tv, wordt nu door iedereen genegeerd. Terecht.

2. Jeroen Mirck

Schandknaapje van Yan Jole. Schrijft zoals Marjolein Bastin tekent. Prominent lid van
Deé, Heeft het gezicht van Jack Spijkerman geleend. Schijft twee opiniestulkjes b=
jaar op Joop.nl maar krjgt nochtans full ime betaald door Vara-l=--

39. Sander Duivestein
felfbenoemd online trendwatcher. Tevens redar
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We are all interested in the FUTU RE, for that is
where you and | are going to spend the rest of our lives.
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ME THE MEDIA
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hing To Do With My Hands (A... |
ster Hospital (MSTRKRET remix) /
Cowbell (The Black Eyes Remix) |
& veryone's Starting Over (Cassettes .., |
"Are You The One (Van She Mix)

Hello There (Presets Remix)
NY Excuse (Justice Bemixs
‘We Share Our Mothes -
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Unlock i-Phone2G/3G 2.2.1 Coolest IPhone3G case 3G IP Camera
Unlock/Jailbreak Any i-Phone2G/3G Titanium Metallic case IPhone3G Free 3G HSDPA 1P Camera Greentel MX90
New iUnlockPro Released plus Bonus extra mirrored shield now HSDPA PTZ IP Camera

Ads by Google

[ h | h\j Subscribe via RSS The source for #Phone Downioads One Time Fee, Free to
Download!
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TIMES are CHANGING
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DANGER i: LURING







the smgle most frequent fallure in the hlstory of
forecasting has been grossly u_ndere_stlmatmg the'

IMPACT OF TECHNOLOGIES ¢
| & ' ' N L SOGETI
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STELLING I:

VERSNELDE VERANDERING IS
DE ENIGE CONSTANTE




THE APP EFFECT




THE APP EFFECT
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) illion tha
25 times over.

The App Store has reached 25 billion downloads. Thanks for getting us there.




$ 97.600.000.000 CASH
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| was anxious, The anxiety and Music keeps me i It felt as though ;
rritable and | it so uncomfortable longinessinsigeme | focused, ike my | WoNt into absolute P @%Dm\%ﬁ&‘m' ﬁ I P
and insecure. were growing. 16oUld  ADD medication, Panic mode e g willpowet t0 bé disconnected.

felt insecure. hardly concentrate. and | had neither.

| felt like a drug | felt a strong I'm addicted
I felt so lonely... | could ) : < H
not sieep well without | f€€l like @ Isatinmy bed and | Degan addict. compulsion, eit dead. to technology.
sharing or connecting o glave to media,  Stared blankly. | going crazy. as if certain
others, had nothing to do. | suffered 'withdrawals' devices were : | find it
. and even unconsciously telling me | felt like | | felt the

The feeli - My anxiety reached out for a issina = helpl B nocessary tobe

I folt so ‘urged’ to go e feeling of nothing passed into my heart; to check my texts ~was missing = NEIPIESSNESS connected and

took over me calculator which is : :
online.... | could barely 2 slight tension enveloped me. and | caved in. _ Slightly shaped fike my and email, or go somethmg_ not updated all the

practice self-control. | felt like | had lost something important. phone. on Facebook. communicating. time.

| realized my | felt as though I hope that | never I hadthe feeling that | began to feel ~ The anxiety | foel hzed Emptiness. Unplugging my
T everything | knew ainhave sucha My cell was vibrating... = & o continued for the eel paralyze : ethernet cable felt
i tres:
rand: (;2 oai0 was taken away from zy in my life. I began to search for it dis S and rest of the day. — almost Emptiness like turning off a life
: me. and found nothing. despa[r, * . Various scenarios overwhelms me. support system.

handicapped in
came to my head,

| was totally . | felt a strong The only thing . my ability to
desperate. | panicked. feeling of anguish. | going through my | felt ST P

: . Media is my drug.
: to extra-terrestrial  live. | am an addict. Without it | was lost.
mind was (voiceof incomplete. ek

Maybe it is unhealthy that | can'tbe 10 be honest| psychopath): ‘| want It was surprising to My senses | had a raised heart | am addicted to

without knowing what people are couldn't help it. | :‘_agebor:k. Iv:ant see how desperate Emptiness  went numb rate. increased social media —

Zﬁﬁ"&?@g ;Zelmgﬁi:vhere they are, brokg the : YouTube, | want | was. | feltalitte  overwhelmed and | felt anxiety and was in particular
PPOIG. promise again. | Ty pathetic. me. paralyzed. panicking. Twitter.

This is the one My dependence on I kept hearing the | felt desperate P o e Even in my dm'mﬂ
word that sticks the media is oyt ot and felt some | B 2o Yol chatting,

: . : . Blackberry X ; ‘overwnein using Skype, Twitter,
in my mind absolutely sickening. messengerringing  Kind of anguish. == adding people on

| am so dependently | when | think of IR over and over in my Facebook.
tied to various forms of  this whole ‘| am an addict of ears.... It was The silence
media. thing: Isolated. | BIACKBEITY UG me! was killing me.

| went to sleep at 8 pm so that | was not | felt like there was
tempted to watch TV or listen to music. a probl em with me.

| was

fempted. | felt so lonely.

a | counted down minute | couldn't not listen to = R
Halfway through :‘Oaﬂ'n"(: lmagbi:e by minute and made  music. | listenedto  As soon as | left my I didn’t realize
L s sure | did not exceed  almost 40 seconds of phone... | keptlooking it wwenld be so
could not handle ~ without using even a single second asongandthen!  back. |felt that | needed [ =it o
it any more. media. more! was ‘satisfied.’ it at that second. 3 Maﬁng.




“MIJN WERELD'STERFT”
'l -




. A'_‘: | . ’ —
INFORMATION RELIGION

e\ i




@DUIVESTEIN | Vision e Inspiration e Navigation e Trends







INVISIBLE COMPUTER
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A

§ m'o,a

‘ -




@DUIVESTEIN | Vision e Inspiration ¢ Navigation e Trends




;

PEOPLE SCREEN
R W

A .
;



GLASS




APPLE S







HUMAN BODY - :»- CONTROLLER
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BRAIN INTERFACES




STELLING II:

INNOVATIE KOMT NIET VAN ICT,
MAAR VAN EINDGEBRUIKERS.




AUGMENTED HUMANITY







All media are extensions of some human faculty.
Mental or physical. The wheel is an extension of the
foot. Book is an extension of the eye. Clothing is an

extension of the skin. Electric circuitry is an

extension of the central nervous system. The
extension of anyone's sense, displaces the other
senses and alters the way we think. The way we
see the world and ourselves. When these changes
are made, men change.




l
INFORMATION is the SIXTH SENSE
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HOMO HABILIS HOMO ERECTUS HOMO SAPIENS
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650 CC 1075 CC 1425 CC

2.500.000 $2.800.000 - 70.000 250.000
Tools Fire Speech
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|NFORMAT|ON gets under your SKIN
.
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DRIVERLESS/CARS
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RECOGNIZING CAT IMAGES




LCD LENSES
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DO IT YOURSELF
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NEW FORMS OF LIFE
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WHAT |S LIFE?
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Counter Digital
Cultures

N

Commons

|

The System Subcultures




CONCLUSION




INFORMATION REVOLUTION
INSTRUCTION MANUAL
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ACCELERATED CHANGE is the ONLY OﬁSTANT
/




TECHNOLOGY MAKES US MORE HUMAN
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